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What are the differences between opportunity assessment and market research?
Opportunity assessment is used to identify opportunities and risks so that entrepreneur can understand the market before getting into the real business while market research is a systematic process which entails gathering, examining and understanding a certain market target, buyers, competitors and the whole sector (Wimmer & Mouncey, 2013). 
Market research entails testing the viability of a service or a good to be offered whereas, opportunity assessment involves planning for a firm or for a program's future. 
Market research entails assessing the viability of an idea or service before it is produced, whereas opportunity assessment involves refining a service or good.
What are the similarities between opportunity assessment and market research?
Both opportunity assessment and market research are used to pinpoint risks and opportunities so that businesses can comprehend the market before building an offer. Also, Market and opportunity assessment research explore the market size and growth. 
As an entrepreneur, why are the differences and similarities important to consider and discuss?
Currently, brands are striving to stay relevant in the market due to the increasing number of new products which are making the market to be competitive. The differences and similarities between opportunity assessment and market research enable businessmen to be able to understand how they will successfully connect the new goods or services with the life of buyers. Also, they assist in understanding the market and maintaining a constant awareness of barriers to entry and even growth of the product or service in the market (Cavusgil, 2009).
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